
For Small Business Owners and Solo-preneurs

Social Media Back
to Basics

Jen Verma



Social Media Back to Basics

Social Media Back to Basics

Forward

Helping small businesses and solo-preneurs experience success is my passion. I was in
telecommunications for 23 years before I became a small business owner, giving me
two very di�erent perspectives on the world that lead me to the following 3
conclusions:

1. Being a small business owner isn’t just hard, it can be grueling.
2. Small businesses need turnkey solutions that allow them to get more value from

their time and money. I went into digital marketing because I’ve been a small
business owner understand their unique challenges. My mission is to give small
business owners access to tools that allow them to compete with their larger
counterparts.

3. I can help!

In my career, I had the unparalleled opportunity to travel the world and really stretch
my abilities. What do I mean by stretch? I was challenged at every turn to learn
something new, to get uncomfortable, and to grow, as I was consistently put into
positions where I had to ‘�gure it out’. It was never easy, but I always experienced a
sense of accomplishment.

I was elevated into an executive role very quickly and it was at that point that I then
decided to start a family, but I had a choice to make. Now, if you know me you know
that I make all of my BIG decisions while imagining myself on my deathbed. “When
I’m on my deathbed will I regret not taking over the world or will I regret not being
present for my children?” Easy. At that moment I made the decision to put my career
on cruise control. I wasn’t about to stand down or quit, but rather sought work-life
balance by rearranging my priorities so that I could be more present for my family.
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One of the things that I rearranged was travel, and when working for a global
company based out of Israel, limiting travel also limits your career so my days of
elevating were over. I was quite fortunate however, because the leaders around me
knew that I had more to give so they moved me from business unit to business unit to
continue to challenge me. I was exposed to every facet of the business from HR, Sales,
Pre-sales and Solution Engineering, Product Management, Corporate Marketing,
Procurement, Legal, Financial P&L modeling, management and budget control. I
wrapped up my corporate career as the ‘COO’ to two di�erent $200 million dollar
P&L’s in our company, a Tier 1 wireless carrier and our Latin America Division. I
became so broad in my knowledge that when I went into small business I thought, “I
got this!” But I made one critical mis-step. There is one thing I didn’t consider. Digital
Marketing.

Digital marketing was a pivotal skill that I needed to make my business successful,
and I quickly learned that without it I would fail. I was fortunate enough to have
befriend a marketing executive and entrepreneur who mentored me in everything
digital marketing, leading me to where I am today, living my passion of helping small
business owners do more with less.

Now that you’re all caught up, let’s get to work.
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Being successful using social media is not rocket science but it does require attention
to detail, which is something very few of us solo-preneurs and small business owners
are very good at. We have so much to worry about that details have a way of falling
through the cracks, especially since we don’t really see it as a revenue generating
activity. But we are wrong. Social media is the future. Actually, social media is the
most relevant and e�ective way for a small business to reach their audience today, it’s
just hard to navigate all of the components. Before we get too far into it, let’s cover
the basics of how to be successful with social media:

1. Be Intentional – Don’t just post to post. Posting junk isn’t going to be e�ective.
People will unfollow you, cannibalizing the whole intent.

2. Just Start – Yes, all the experts say that the optimal number of posts a week is 3,
but just start with 1 a week if that is what is achievable for you. I’d rather see you
do 1 a week than none a week.

3. Create Posts in Advance - It’s much easier to dedicate a half a day each month to
build your social media than it is to �nd 10 minutes a day to build and schedule
a social post. Time-blocking this activity makes you more e�cient rather than
trying to �nd 10-20 minutes a day to get your head in the game and plan a single
post.

4. Have a Plan - Know the di�erent types of posts, what you are trying to achieve
from them and post them to the right platforms with the right hashtags that will
drive the engagement you are looking for.

5. Use Tools to Keep You Organized – There are tools available that can help with
this, and it doesn’t have to cost anything at all. Even Canva has a free account
that you can use to create graphics. Don’t get me wrong, there are platforms that
you can subscribe to that will allow you to create unique content, build more
sophisticated graphics, schedule your social media in advance but documenting
your plan can be as easy putting it in calendared spreadsheet form or what I like
is to plan it in my actual business calendar. Once I have my plan for the month,
then I schedule it so that the month is on autopilot, then I don’t have to think
about it again. For a couple examples of content calendars, please go to

.www.jenverma.com/succeedonsocial

Now that we have covered the basics, let’s dive into the di�erent types of posts and
how to use them.

What do I Post? - The Basics

http://www.jenverma.com/succeedonsocial
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1. Know, Like and Trust – This is the foundation of being ‘social’. People want to
interact with and buy from people they know, like and trust. This is a
foundational principle in business and is also true in social media. These posts
can be from what you like in your morning co�ee to your philanthropic interests
or what your crazy cat did yesterday. Let the people that follow you get to know
who you are.

2. Engagement – These posts have a very speci�c intent to drive dialogue and
discussion, aka engage your community. A lot of people choose politics and
religion because those topics are always highly debatable, but I would steer
clear of those topics and ask things more like “Team Edward or Team Jacob”?

3. Cash Creator/O�ers – these are your salesy posts, the posts you want to use to
drive people back to your website, funnel, etc. with the intent of somehow
monetizing. This is important…limit these types of posts to 20%! People don’t
want to be sold to.

4. Authority – This is where you get to �ex a little. Show your following why you
do what you do and what makes you the best at it. Educate them. Give them
knowledge they wouldn’t have otherwise. Remember, just because you know
things doesn’t mean your followers do too. A perfect example of this is what a
friend of mine who sells health insurance said to me once. “I can’t write blogs
about healthcare solutions. Every person needs something di�erent.” I
challenged that and informed him that we as consumers don’t necessarily
understand all the di�erent healthcare models out there and so wouldn’t even
know what questions to ask, we don’t know what we don’t know. Am I right? I
went on to tell him that his job being the expert is to educate us. Tell us what
the di�erent types of insurance are. Help us understand the di�erent value
propositions with each type. Give us the tools to say, “Oooo, I need that!” If you
do that and ‘�ex’, you will �nd that you won’t be chasing new customers down,
but rather they will �nd you because you’re giving them something none of your
competitors are.

5. Now for the secret weapon…Holidays! – Did you know there are 68+ marketing
holidays in any given year? And the world adds new ones every day. If you posted
3 times a week for a year, you would have to create 156 posts. 68 is 44% of that.
44% of your work is already done for you. You’re welcome! And Canva has some
template posts already created that you just put your logo on and go. If you want
to get nothing but SEO credit from your social game, just do holidays! To
download a copy of primary 2022 holidays, go to

.www.jenverma.com/succeedonsocial

http://www.jenverma.com/succeedonsocial
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Which Social Platform to Use and Why
So now that you have the basics to help you create engaging content with each, you
need to make sure you are using the right social platforms to promote your business.
Each platform is designed for a di�erent purpose and depending upon your speci�c
business some are going to be more e�ective than others. Before I get into a review of
each platform to help you select what to post to each, I’d like to go over some general
guidance that really applies to all social media. We will address hashtags in a future
chapter.

1. Be intentional when choosing your platforms; what is your objective and who is
your demographic

2. Native video is 500x more impactful than attaching a YouTube link or video
from a phone (Instagram and Facebook). That means GO LIVE people!!! Video is
king.

3. Set small, measurable goals – social media is all about data and analytics
4. Figure out your tone/voice; be consistent and authentic
5. Use the same handle, links, pictures, bios across all platforms (make sure this

aligns with website URL as well)
6. Make sure what you’re posting is a mix; sales posts should be the lowest % of

posts
7. Be unique to each platform; do not repurpose posts
8. Generally speaking, the best times to post are breakfast, lunch and dinner
9. Stories generally drive more reach than Feed posts because stories just keep

playing automatically even if the user is not paying attention. Though it might
show bigger numbers it may not be more e�ective.

One thing to keep in mind when choosing your platform is the primary demographic.
If you use a platform in the right way, but are not hitting your target age range, then
your message will still fall on deaf ears. Now that we have all that out of the way, let’s
review each platform:

Facebook

Facebook is the most diverse social platform. You can use it for just about anything
and everything. Though many people are choosing to move away from it, it is still the
go-to social platform for business. 56% of users are between the ages of 25 and 45.
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 News
 Industry news
 Culture
 People – the human side
 Branded content
 Case Studies/white papers
 Blog links
 Jobs
 Sales o�ers
 Speaking engagements, etc.

Twitter

Instagram

Twitter is all about reporting the news. It really serves no other purpose, except it
actually has signi�cant SEO relevancy!!! 61% of the users are between the ages of 25
and 50.

The primary function of the Instagram platform for business purposes is to build your
brand. This platform is really more relevant for the younger generations since 60% of
the users are under the age of 34.

The types of posts that are most relevant include:

The types of posts that are most relevant include:

 Pictures, pictures, pictures – anything pretty that represents your brand
 Content, videos, and pictures that promote:

 Your brand aesthetics
 Products, if tangible

 Personal stories

 Driving commerce
 A way to start a conversation; build a community
 Guide people back to your website

The platform is primarily used for:

The types of posts that are most relevant include:



Social Media Back to Basics

Social Media Back to Basics

TikTok

TikTok is primarily useful in building your brand in a fun and educational way. It’s a
really great way to reach the younger generation as 60% of users are under the age of
24 BUT what you need to keep in mind is that with TikTok you will be giving more
than you will be receiving. What do I mean? You can put a video out there and have it
go viral, but you get zero SEO credit, you are not driving people back to your site or
another funnel link. You just put it out there in hopes that it helps people remember
your brand.

The types of posts that are most relevant include:

Fun and educational videos

 The news
 A good headline
 A link to an article (short URLs)
 Hashtags relevant for your industry

LinkedIn

LinkedIn is typically used to build authority for your brand. The demographic is
focused on more of an enterprise level but can be useful for small businesses as well. It
draws more of an older crowd; only 1 out of every 3 users is between the ages of 30 and
49.

The types of posts that are most relevant include:

 Talk about what your business is doing
 Authority building and career development posts
 Hiring
 Board development
 Subject matter expertise
 Speaking engagements
 Re-publish blogs
 Corporate wins
 Philanthropy
 Polls are really popular right now!
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What TikTok is NOT good for:

 Tracking and building metrics
 B2B
 If you want as much tra�c coming back to you as content you put out

PUBLIC SERVICE ANNOUNCEMENT

Let’s talk about YouTube for a minute. Most people think YouTube is a social
platform, but that’s incorrect. YouTube is a SEARCH ENGINE. Unlike social media, it
does not have timeline restrictions. Your content is relevant FOREVER and should be
the center of your content marketing strategy. Here’s why…when you put a video out
on YouTube it will actually drive tra�c to your other social platforms, increasing
engagement across your ENTIRE SOCIAL ECOSYSTEM! Once you have a video, you
can always clip it and put relevant pieces and parts on your di�erent platforms as well.

Ok, back to social media…we have put together a quick chart summarizing the
di�erent platforms for your convenience.
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What is a hashtag? A hashtag is a combination of letters, numbers, and/or emoji
preceded by the # symbol (e.g., #NoFilter), used on Twitter, FB, Instagram, LinkedIn,
Google+, Pinterest, Twitter, YouTube, as well as TikTok. It is a metadata tag that
shares a topic or theme, making it easy to categorize content. Hashtags make it easy
for users to �nd content similar to their interests.

Fun Fact: The word “hashtag” was o�cially added to the Oxford English Dictionary in
2014.

Why are hashtags important? They help gain visibility and new followers, and amps
up engagement. On Facebook, posts with  hashtag received the highest
engagement with an average of 593 engagements per post. Instagram users see 29%
more engagement on posts with at least 1 hashtag!

one

Some important things to remember when using hashtags are:

The Art of the Hashtag

1. Hashtags are CLICKABLE
2. Be aware of the platform you’re on; know the etiquette
3. Always start with “#”
4. Format them properly; don’t use spaces between words
5. Don’t overindulge (1-4 is �ne on MOST platforms)
6. Be creative to see what works, but stay relevant & consistent in use

Just as there are di�erent types of posts that you will want to navigate in your social
strategy, there are also di�erent kinds of hashtags, and you will need to know how to
incorporate them into your posts e�ectively. See the four di�erent kinds of hashtags
in the table below:
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Let’s pull it all together. The things you need to keep in mind to create and e�ective
post using hashtags are:

1. Decide the platform to focus on
2. Think of 1-4 relevant words or phrases (Tip: Make a list and pick your favorite

starting points)
3. Create your post
4. See if any words from your list is in your post and place the # in front of the

word. This is important. Most people think all hashtags need to be at the end of
the post but get creative and try working them into your content.

5. If you want to do more with hashtags, add a couple to the end of your post
(e.g., Great times with #Happy people #LivingLife #Grateful)

TIP: If you’ve used them before, look back and determine which ones you’ve received
the most engagement from.

Now let’s move on to platform speci�c etiquette. Each platform has a very di�erent
algorithm for the using of hashtags e�ectively. For your convenience we have created
a chart.
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Tips to apply when using the hashtags on all platforms:

 Avoid using too many hashtags at once. Even on Instagram, where you can use
30 hashtags, it’s important not to overdo it.
 Share as much as you want per day, but space posts out every few hours.
 Know the art of the hashtag. 1 is �ne, 20 is not.

Facebook, LinkedIn, and Twitter have similar hashtag formulas and etiquette so you
can group them together if you use a scheduling tool but it’s important you don’t
overstu� your posts with keywords, 3-4 is ideal on Facebook, LinkedIn, and Twitter.
Hashtags can also be added in di�erent places:

 Facebook - They work on personal pro�le posts, fan page posts, group posts,
event posts, and all comments.
 LinkedIn - You can add hashtags to your articles, pro�le description, posts or
updates, video captions, and comments.
 Twitter - Hashtags can be added to your pro�le description, tweets, and
comments.

Although hash-tagging started on Twitter, Instagram took it to new heights and made
its popularity soar among users.

 When using hashtags on Instagram, don’t ask people to follow you or use
hashtags like #tagsforlikes, it's unprofessional.
 Use hashtags for your brand appropriately, mixing niche, popular and trending
tags.
 The golden number of hashtags is 11!
 You can add hashtags to your Instagram bio, captions, and Reels.
 Some users also add hashtags in Instagram Stories.
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On TikTok you will want to know what the trending hashtags are. They are always
changing so do your research before making major posts. But, what does that mean
Jennifer? Google “hashtag generator” and you will be presented with a number of
options. I like app.sistrix.com. You can put in a few key words like “social media”
“ambassador marketing” “small Business” and the platform will give you a list of
hastags that are relevant and show you the popularity of each. Remember, you are
basically identifying your target market with the key words so choose wisely and
make sure you have at least 3.

The most important hashtags should go in the captions. The max number of
characters allowed in captions is 100. Some users add hashtags to comments because
they’ve exhausted the allowed limit for captions. While that may work, they will not
be as e�ective as you may like. You will want to take a balanced approach that will
ensure you get more visibility by combining trending, popular and niche hashtags.
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So now you have everything you need to know to be successful using social media for
your business. I’ll leave you with some general things to consider when creating a post
before we move into how to be successful using Ambassador Marketing.

 What is your brand? Find your voice and stay authentic.
 Be intentional about what you are trying to achieve?
 What platform(s) are appropriate for you to utilize?
 Come up with a few keywords (relevant words or phrases to your post).
 Create an engaging post and place # in front of relevant words.
 Add a couple more #s at the end of your post if it is platform e�ective.

Conclusion
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